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Mechanic

Steam and water power

replace human and animal
power with machines

1750

Electric
Internal combustion engines,

airplane, telephones, card,
radio and mass production

1900

Electronic

Internet and IT increase
automation and mass
production

1970

Cyber Systems

Driverless cars, smart robotics,
the internet of things, 3D
printing

Today

Artificial Intelligence

Co-operation between man
and machine, as human
Intelligence works in harmony
with cognitive computing

Tomorrow
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FROM ATOMS TO BITS

SCARCITY
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Installatieperiode

Kantel

FROM BITS TO ATOMS
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Silent Generation

born 1928 to 1945 ¢ born 1946 to 1964

Vietnam War"’
. Watergate / Nixon resignation

Woodstock
JFK & Marten Luther King Jr. assassination

‘ . Baby Boomers

Post War f ; 7
Space Race / Moon Ianéng
McCarthyism
Cold War

World War !
Pearl Har?;ur

etic Gener
1998 to 2

VIHERTELS
born 1981 to 19

- Generation
born 1965 to 1

Fall of Berlin Wall 011

End of Cold War- Obama election | Trump / Brexit / Fake News

AIDS crisis - | Great Recession "OnLife" / Social Media Natives /
MTV Rise of Global Internet Influencers
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Trump’s creepy praise
for porn star mistress

Had ‘generic’ sex while
Melania home with bab

Donald Trump wasnt
making anything great
in bed with Stormy
Daniels (top 1), but
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He made a global auto alliance. Can it survive his arrest?

The
Economist

SEPTEMBER 26TH-0CTOBER 2ND 2015 Economist.com
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Can Chinese ¢
Washington”
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FAIL

UPHEAVAL AT
THE WORLD'S
MOST VALUABLE
STARTUPIS A
WAKE-UP CALL
FOR SILICON
VALLEY

BY KATY STEINMETZ
AND MATT VELLA







Digital identity Is more important than your analog identity.

The network S the trusted party

Soc:|al media are the new filters.

Reputatlon IS the new currency.
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No forms to fill out,
Just speak to the camera




Average

60 years
1960

Average
35 years

1980

Average

18 years

2018

2000 2005 2010 2015 2020 2025 2030

Source: Innosight/Richard N. Foster/Standard & Poor's
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From lineair to exponential

—

1996 2012 2012

Market Cap: $28B Bankrupt Market Cap: $1B

Employees: 140,000 Employees: 17,000 Employees: 13
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DATA

OIL

Clive Humby

2016

Al

ELECTRICITY

Andrew Ng










OCEAN Personality Model

We use the established scientific OCEAN scale of personality traits to understand what people care
about, why they behave the way they do, and what really drives their decision making.

>

OPENNESS CONSCIENTIOUSNESS EXTRAVERSION AGREEABLENESS NEUROTICISM
Do they enjoy Do they prefer Do they like spending Do they put people’s Do they tend
new experiences? plans and order? time with others? needs before theirs? to worry a lot?
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The Experience Evolution

LENSES
GRAPHICAL PROGRAM
USER
USER INTERFACE
EXPERIENCE OPERATING SYSTEM
PERSONAL
SERVER
N S COMPUTER SMARTPHONE CAMERAS
PARADIGM MAINFRAME
SHIFT COMPUTING o

COMPUTING I

COMPUTING MOBILE
COMPUTING

SPATIAL
COMPUTING
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VIDEQS THAT.CONFUSE PEOPLE
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MODELS ABOUT PUBLICATIONS THE DIIGITALS FACE CHART CONTACT  HOME

THE SEPTEMBER ISSUE "THE NEW A-LIST"

\OGLE

SEE MORE
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MEET OUR MODELS




HOME

| IMAGINED
REALITY

MODELLING AGENCY

MAKING FACES THAT FIT

Making Faces That Fit — REALLY!

Quite literally, we make faces to fit any promotion, advertising or social media campaign... in fact, our 'Imagined Reality' models are available for
whatever event or campaign that you choose - and if you can't perfection - we'll create 'someone' especially for you!
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YOUR PERSONAL INVITATION TO NATIONAL GLAMOUR DAY
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1l
COLONEL SANDERS

VIRTUAL INFLUENCER

I originally launched my Instagram as a way

to promote Kentucky Fried Chicken, my
super-successful international business. After
much reflection I realized I should use my platform
for so much more. So I turned myselfinto a virtual
ABOUT influencer to inspire people to be their best selves.
My inspirational life and advice is aunique blend of
ME knowledge, positivity, and mindfulness, also known
as the SecretRecipeForSuccess. I'm open to using
my platform to amplify and promote other brands
who share my goals and values. Basically, I am an
international mogul turned virtual person who
wants to inspire the world with my amazing life.

* Innovation

» Lifestyle Inspiration

TALENTS & » Disruptive Business Deals
SERVICES | * Inspirational Collabs

*  Product Photo Shoots

* Authentic Gen-Z Engagement

COMMUNITY STATS

(O) @xrc
1.37M

FOLLOWERS

56% 44

MALE FEMALE

























Giving AI a Face
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Digital First Mobile First Al First Human First

‘websites” ‘apps” ‘agents” “digital humans”
‘clicks” ‘touch” “voice” ‘emotions”
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ART MEETS ARTIFICIAL INTELLIGENCE



IN THE AGE OF Al IS SEEING STILL BELIEVING?















% Lyreblrd PRODUCT! ETHICS ONTACT LOGIN SIGNUP

@ Lyrebiro

We create the most realistic
artificial voices’in the world

) Personify your product by giving it a unique voice
) Create your own vocal avatar and use it wherever you want

) Integrate the vocal avatars of your users in your application

CREATE MY VOICE
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Hybrid data

Historical data Synthetic data
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1] IS DE EERSTE GENERATIE DIE VANWEGE HUN INFLUENﬂE;‘ -

GEDRAG AL INVLOED HEEFT-VOORDAT HET Z0GENAAMDE
WERKZAME LEVEN IS BEGONNEN




MERKACTIVISME




Believe in something.

Even if it means sacrificing everything. .

& Just doit.
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THE
OF THE NEXT DECADE
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#1. Artificial #2. Internet #3. Mobile & #4. Blockchain #5. Big Data #6. Automation #7. Robots #8. Immersive #9. Mobile #10. Cloud
Intelligence Of Things Social Internet Media Tech. Computing
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#11. 3D Printing #12. CX #13. Energy #14. Cyber #15. Voice #16. Nano #17. Collaborative #18. Health #19. Human #20. Geo
Tech. Security Assistants Tech. Tech. Tech. Computer STeENE]

Interaction Tech.
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#21. Advanced #22. New #23. Wireless #24. Clean #25. Quantum #26. Smart #27.Edge #28. Better, #29. Proximity #25. New
Materials Touch Power Tech. Cputing Cities Computing Faster internet Tech. Screens

Interfaces















Experiment: Fail Fast, Learn Faster




KEEP
CALM

AND

JUST DO
1)




@DUIVESTEIN
+31625026020




